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I'm baffled why some newspapers use inches 

as their default page makeup measurement.

Yes, ads are sold in inches and fractions of 

an inch, but it’s easy to convert those to 

picas—even for a math moron like myself! 

Six picas to an inch, 12 points to a pica.

When clients ask me why I always 

recommend picas, I cite the following:

1. Picas and points are the preferred unit of 

measure for most printing usages. 

2. Rules and borders are always expressed 

in points and picas: .5-point, 1 point, etc.

3. Type sizes are always expressed in points:

8 point, 60 point, etc.

4. When working with spacing and structure 

on the page, picas and points are a more 

precise unit of measurement: 1/8th inch (9 

points) is a bit too tight and 1/4 inch is just 

too loose. 

A pica works just right. And that's the point.

A few points about points—and picas

Henninger Helpful Hint

1/4 inch

1 pica (1/6 inch)

9 points (1/8 inch)


