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ED HENNINGER is an independent newspaper consultant and Director of Henninger Consulting. 
Offering comprehensive newspaper design services including redesigns, workshops, design training 
and design evaluations.

‘101 HENNINGER HELPFUL HINTS 
is filled with so many good ideas. 
You’ll find yourself asking: “Why 
didn’t I think of that?”’ 
� Kevin Slimp, Director 
� Institute of Newspaper Technology 
 
You can check preview pages at  
www.henningerconsulting.com

FREE DESIGN EVALUATION 
 
Ed offers a complete design 
evaluation of your newspaper—at no 
charge and with no obligation—to 
readers of the Henninger Helpful Hint. 
 
Click on the FREEBIE link at 
www.henningerconsulting.com 
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A drop cap on a story tells readers that 
what they’re about to read is more than 
just another routine news article.

A drop cap adds impact and interest to a 
column or a feature.

But what if the drop cap itself isn’t very 
interesting—and has little impact?

The example at right is a basic drop cap: 
one character, three lines deep, in normal 
text type.

As a drop cap, it’s fine. But for visual 
interest, we need to do something a bit 
different.

Next week: Giving the drop cap a bit of 
visual interest.

Drop caps...II

Henninger Helpful Hint

A drop cap...but not very interesting.


