
Less is more. Too much design is just too much.

Bring a sense of focus to every design.
�
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rinciples never change. With every editorial 

project, go back to the basics.”

The words are the final sentences in the final col-
umn of Edmund C. Arnold in “Publisher’s Auxiliary,” 
the publication of the National Newspaper Assn.

For 44 years—in 1,200 columns—Ed Arnold stood 
strong for design principles. The essence of good 
design is all about principles.

If your design is disciplined, if it is principled, if it 
goes back to the basics, it must eventually suc-
ceed. But if you reject the principles—worse, if you 
do not know them—then you do not have design. 
You have disarray.

Following are some design principles I consider 
critical:

We design for readers. We do not design 
to fulfill our creative urges, though that may occur. 
We do not design for contest judges, though they 
may consider our work worth recognition. We do 
not design for our bosses, though we certainly 
want to satisfy them. No, we must design for the 
ultimate boss—the reader. 

Less is more. Too much design is just too 
much. There must come a time on every page 
when your silent voice says: “Enough. You have 

done this. Move on.” Listen to that voice. Respect 
it. Follow its guidance. And remember that it’s  
always better to have a page with too little than 
one with too much. 

Understand and practice the art of typography. 
Learn to use typography as a tool—not as a toy. 
We serve our readers better by limiting the num-
ber of typefaces in our newspapers. The tendency 
to reach into our typeface grab bag with every 
new features front is lazy and undisciplined. 

Bring a sense of focus to every design. If 
your newspaper page has five stories and a dozen 
points of entry—each a siren song to your reader—
then something has gone wrong. There’s too much 
attention to the soloists and not enough attention 
to the music of the page.

Your design must reflect your content. You 
wouldn’t work to make your Opinion page look 
the same as your local front. You wouldn’t want 
your sports front to look like your comics page. 
No—each of these pages is unique because of its 
content. And each of these pages should have a 
different look because of its content. When you 
are about to commit the act of design, reflect for 
a moment on what the page is trying to tell the 
reader. When you have a sense of the message, 
then you can begin to frame it in your design.

Be consistent. Offer your readers the same 
look from issue to issue. Create a design style 
guide that sets down the rules of what you do and 
what you don’t do. Appoint a “design cop” who will 
make sure the rules are being followed. If you al-
low your designers to experiment, you do so at the 
risk of confusing and frustrating your readers. Al-
low some flexibility in your design, so you can cre-
ate extraordinary designs to match extraordinary 
situations. But, for the most part, work to present 
the same face to your readers with each issue.

Like the values we cherish, design principles do 
not go in and out of vogue with time. 

B
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WHO'S NEWS

Edward C.
Winslow III of
Greensboro has
been reappoint-
ed to the N.C.
General Statutes
Commission.

Winslow is a
managing part-
ner in the law
firm of Brooks,
Pierce, McLen-
don, Humphrey
& Leonard. He is
a member of the
general counsel
of the N.C.
Bankers Associa-
tion, the N.C.
College of Advo-
cacy of the N.C.
Bar Association
and the board of
advisors for the
University of
North Carolina
Banking Insti-
tute.
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The High
Point Enterprise
invites clergy
members of any
denomination
to submit a
Guest Column,
about 500
words, on sub-
jects of topical
interest – from
celebrity wor-
ship or tsunamis
to runaway
brides – that
help readers
make sense of
the contempo-
rary world from
a faith-based
perspective. If
you are willing
to share your
spiritual in-
sights, please
call 888- 3537.
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Staying
in school

North High Point church looks to expand
BY NICK G. MAHERAS

ENTERPRISE STAFF WRITER

HIGH POINT – A land purchase
is in Covenant Church United
Methodist’s future, but no deci-
sion has been made on what to
put there.

The church on Skeet Club
Road has decided to buy 10.3
acres on its east side, according
to the Rev. John Fitzgerald, se-
nior minister.

“The land has been offered
for $275,000,” he said. “We have
approved the trustees pursuing
the purchase, but it’s still in ne-
g o t i at i o n . ”

Fitzgerald said the expansion
of the church’s property was
envisioned in a 2003 study done
by the Brewster Ward consult-
ing firm of Waynesville and the
resulting master plan.

The possibility of building a
school on the new parcel was

part of the master plan, he
said, as was the potential for a
new sanctuary on the site in-
stead.

“There’s all kinds of dreams
here,” Fitzgerald said. “We’ve
talked about that (school), but
it’s still part of the brainstorm-
ing, dreaming, long-range plan-
ning.”

A decision on what to put on
the site remains in the fairly
distant future, he said. Some

members want a school. Others
want a new sanctuary. What
does seem certain is the church
will use some of the 10.3-acre
tract for more parking, Fitzger-
ald said.

“It opens up more frontage on
Skeet Club Road and opens up
the possibility for expansion,”
he said.

“The widening of Skeet Club
Road has forced us to alter our
plans and find ways to expand

without going toward Skeet
Club Road.”

Fitzgerald said the church
hopes to develop the entire
range of its ministries on its ex-
panded property.

The church, he added, also is
considering selling some prop-
erty behind the church to help
pay for a possible new sanctu-
a r y.

nmaheras@hpe.com | 888-3534

BY KATISHA HAYES
ENTERPRISE STAFF WRITER

GUILFORD COUNTY – Guilford
County Schools’ efforts to pre-
vent dropouts have not gone
unnoticed.

The school district, the
third-largest in the state, has
been recognized for its initia-
tives helping at-risk students
remain in school.

According to school officials,
the district’s dropout rate has
been lower than other urban
school districts in the state
and lower than the state aver-
age of 3.2 percent.

Guilford County Schools’
dropout rate in seventh
through 12th grade has de-
creased from 3.99 percent in
1999-2000 to 2.10 percent in
2003-04. In ninth through 12th
grade, rates dropped from 5.97
percent to 3.09 percent.

The National Dropout Pre-
vention Network – based at
Clemson University – will pre-
sent in October its Crystal Star
Program Award of Excellence
to Guilford County Schools for
its work in dropout interven-
tion and prevention.

Superintendent Terry Grier
said the award brings aware-
ness to the district’s effort to
encourage even more students
back into school.

“Students must be in school
to take advantage of the oppor-
tunities that are available in
our district,” he said in a state-
ment.

Grier has made decreasing

the dropout rate a top priority
for the district. Since 1999, the
school system has implement-
ed a number of programs de-
signed to keep students in
school and on track for gradu-
ation. School officials credit
the middle college program,
the use of dropout prevention
specialists and the implemen-
tation of ninth-grade orienta-
tion sessions for lowering
dropout rates.

The district’s efforts have fo-
cused on students with poor at-
tendance – linked to personal
and legal problems, truancy
and displacement from the
home – who often don’t make it
to graduation.

According to the N.C. De-
partment of Public Instruc-
tion, the highest rate of
dropouts occur during ninth
g rade.

khayes@hpe.com | 888-3657

System’s dropout
prevention efforts
earn recognition
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Shadow fishers
Alexandra McGlothin, 8, and Krystal Newsome, 9, both of High Point, fish off one of
the piers around Oak Hollow Lake on Sunday.

Pennybyrn expansion gets green light from council
BY NICK G. MAHERAS

ENTERPRISE STAFF WRITER

HIGH POINT – Maryfield Inc.
gained approval from High
Point City Council on Monday
for watershed variances to al-
low its Pennybyrn at Mary-
field expansion to move for-
w a rd .

Council unanimously ap-
proved the city’s Watershed Re-

view Committee recommenda-
tions that minor and major wa-
tershed variances requested by
Maryfield Inc. be granted.

Maryfield Inc. had asked for
the two variances on 70.19 acres
it owns at the northwest corner
of Greensboro and Penny
ro a d s.

“They’re assuring additional
watershed protection” beyond
what is required by city water-

shed ordinances, said Mark
Schroeder of the city planning
de partment.

The minor variance requires
only council approval. The ma-
jor variance calls for removal of
a 50-foot-wide stream buffer,
which must also be approved by
the Water Quality Committee
of the N.C. Environmental
Management Commission.

Maryfield is poised to issue

$80 million in tax-exempt bonds
in October to finance the Pen-
nybyrn expansion.

Maryfield has owned the
property since 1947 and has
pursued the Pennybyrn expan-
sion since 2001.

Council also approved munic-
ipal agreements to permit the
N.C. Department of Trans-
portation to study what type of
signals to place at three city

railroad crossings that have
been identified as needing to be
improved to meet state safety
s t a n d a rd s.

Under the agreement, council
agreed to pay 10 percent of the
cost of installing signals at the
Tryon Avenue, Redding Drive
and Clinton Avenue rail cross-
i n g s.

nmaheras@hpe.com | 888-3534

1999-2000 2000-2001 2001-2002 2002-2003 2003-2004
Grades 7-12 3.99 2.64 2.60 1.99 2.10
Grades 9-12 5.97 3.87 3.75 2.97 3.09

Guilford County Schools dropout rate since 1999-2000

SOURCE: Guilford County Schools CAROL HUFFMAN / HPE

AT A GLANCE

Guilford County Schools
utilizes a number of
programs to keep students
on track for graduation.

Middle college high schools:
Alternative high schools are
located on area college
campuses.

Dropout prevention
specialists: Based at each
high school, they reach out
to at-risk students.

Ninth-grade orientation:
Daylong sessions designed
to meet needs of students
making transition from
middle to high school.

FA L L E N
SOLDIER:
Father
welcomes home
comrades of
dead son.
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Raymond
Payne, founder
of Rabbit Quar-
ter Ministries, is
continually ex-
panding his min-
istry to the
homeless in High
Point.

Formerly
homeless him-
self, Payne orga-

nized
Sun-
d a y ’s
Easter
dinner
at
Open
Door
Min-

istries with the
help of six local
churches and
several other city
ministries.

Payne says his
next project will
be a personal
survey of the
homeless com-
munity in High
Point, but he’s
becoming more
concerned about
the plight of
homeless, single
women.
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Eva Beck, 92
Harold Calloway, 74
Jimmy Cline, 73
Agnes Daniel, 89
Stafford Ellis, 83
Henry Goins, 74
Bobby Hawkins, 71
Ervin Holden, 84
Winfred McMillen, 73
Lucille Peache, 89
Winford Smith, 74
Jimmy Walker, 69
Marcia White, 48

Obituaries, 6B

Circulation 888-3511
Classified 888-3555
Newsroom 888-3527
Newsroom fax 841-5582

INFO

Sunny, warm
High 73, Low 44

2A

KEEPING WATCH: Anonymous threats
put airport security on alert. 1B

WHO ARE YOU: State officials
crack down on ID theft. 3A

CAMPING OUT: YMCA adds
another session to Camp Cheerio. 1C

INDEX

CALL TO
ACTION:
Terri Schiavo
case may
prompt N.C.
legislators into
action.

TOMORROW

BUSINESS 8B
CLASSIFIED 6C
COMICS 4C
DEAR ABBY 2C
OPINION 6A
FUN & GAMES 3C
HOROSCOPE 3C
LIFE&STYLE 1C
LOTTERY 2A
LOCAL 1B
TV 3B
NEIGHBORS 4B
OBITUARIES 6B
SPORTS 1D
STOCKS 9-10B
WORLD 5C

Hospital
targets

needs of
women

SONNY HEDGECOCK | HPE
Thomasville officials are hoping an effort to a revitalize the downtown district will attract more businesses and people.
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BY NICK MAHERAS
ENTERPRISE STAFF WRITER

HIGH POINT – High Point Region-
al Health System is opening a ren-
ovated center for women’s ser-
vices Monday.

The Women’s Center occupies
the hospital’s entire fifth floor – all
42,000 square feet, according to Di-
ane Reaves, hospital spokeswom-
an.

Landmark Construction Co. be-
gan the comprehensive renova-
tion of the hospital’s fifth floor in
January 2004.

The renovation project cost
$3,945,501, Reaves said.

“They spent less than they had
intended,” she said. “We got a cer-
tificate of need for $4,998,338.”

The money, well-spent, also was
well worth it, said Harriette Saun-
ders, director of maternal child
nu r s i n g .

“It’s going to be devoted entire-
ly to nursing services for women
and children,” Saunders said.
“It’s a tremendous improvement
in the inpatient environment our
women patients will experience
while they’re here.”

The center is specifically de-
signed to meet the medical needs
of women and children.

“We’re basically segregating
our patients by gender,” Saunders
said. “That way, we can focus our
attention specifically on the needs
of women.

“I think they’re really going to
enjoy having an all-female unit,
where their needs are addressed
from an aesthetic, as well as, a
clinical perspective.”

Renovation of the 30-bed unit
has been wide-ranging.

Patient rooms in the child-
births suite have been remodeled,
Saunders said, and nurses’ sta-
tions have been updated.

The fifth-floor visitors’ waiting
room has been doubled in size.
The elevators, the lobby and corri-
dors have all been redesigned and
re d e c o r at e d .

All of the rooms in the center’s
North Unit will have new furnish-
ings, Saunders said, and the nurs-
es’ lounge has been upfitted.

nmaheras@hpe.com | 888-3534

Vision for reviving downtown
Thomasville takes shape

BY KELLY KRAMP
ENTERPRISE STAFF WRITER

THOMASVILLE – City lead-
ers, merchants and others
renewed an effort to breathe
new life into the city’s down-
town district Monday.

The City Council spon-
sored a downtown revitaliza-
tion meeting that drew
many people with an inter-
est in turning Main Street
into a thriving downtown.

Guest speaker Ted Alexan-
der, mayor of the city of Shel-
by, said downtown develop-
ment not only brings people
to the area, but attracts peo-
ple to the city.

“One of the key compo-
nents to a successful com-

velopment by attracting new
businesses. Additionally, it
can serve as a major employ-
er in a city, he said.

Revitalizing Thomasville’s
downtown has long been a
priority for City Council-
woman Sue Hunter, whose
suggestions at a February
retreat session led to Mon-
day’s meeting.

She said efforts in the Chair
City began several years ago
with a few buildings being re-
designed. Now, she hopes to
create a stronger drive to re-
new the area.

“You always have to take
small steps before you take
large steps,” she said.

Hunter has proposed that
the city offer incentives to

downtown business owners
to clean up and renovate
their properties.

One option is to offer tax
exemptions or discounts to
business owners who make
improvements to their prop-
erty to offset the increase in
taxes they would see by mak-
ing such improvements.

Hunter’s other suggestion
is that the city provide in-
kind services, such as side-
walk maintenance or debris
disposal, while owners have
renovation work in
prog ress.

City Council has not yet
given consideration to the
p ro p o s a l .

kkramp@hpe.com | 888-3536

Shelby may be model of future
BY KELLY KRAMP

ENTERPRISE STAFF WRITER

THOMASVILLE – The city of
Shelby could serve as a local
model for downtown revital-
i z at i o n .

During a meeting to dis-
cuss downtown renewal
Monday, Shelby Mayor Ted
Alexander talked about his
city’s 25-year effort to im-
prove its downtown.

Alexander said it began in
1980 with the city joining the
North Carolina Main Street
program, which focuses on

economic development as a
component of historic preser-
vat i o n .

Main Street selects two
new communities every two
years to join the program. So
far, 53 towns across North
Carolina have been selected.

Alexander said the most
important aspect of its
downtown development was
the city’s court square,
which is the center of the
area and the first area to re-
ceive attention. From there,
downtown grew to a 22-block
section of the city.

In 1982, Shelby established
a special tax district in

downtown to help fund revi-
talization work. The city al-
so created a historic district
recognized by the National
Register of Historic Places,
Alexander said.

By being included in the
National Register, Alexan-
der said, property owners in
the historic district have
been eligible to receive tax
credits, which the city en-
courages by assisting people
with the application process.

The city also established a

Quake kills hundreds
BY MICHAEL CASEY

ASSOCIATED PRESS WRITER

BANDA ACEH, Indonesia –
Women clutching children ran
into Banda Aceh’s darkened
streets, crying and praying.
Some held onto a fence to
steady themselves, chanting
“Allahu Akbar,” or “God is
G re at . ”

A powerful earthquake
struck off Indonesia’s west
coast late Monday, killing hun-
dreds of people whose homes
collapsed on them and spread-
ing panic across the Indian
Ocean that another killer
tsunami was on the way.

Indonesia’s vice president
predicted up to 2,000 deaths.

Fears of a second tsunami

catastrophe in just over three
months eased within hours. Al-
most all the deaths reported af-
ter the 8.7-magnitude quake
were on Indonesia’s Nias is-
land, a popular surfing spot off
Sumatra island’s west coast
and close to the epicenter.

“It is predicted – and it’s still
a rough estimate – that the
numbers of dead may be be-

tween 1,000 and 2,000,” Vice
President Jusuf Kalla told the
el-Shinta radio station. He said
the estimate was based on an
assessment of damage.

Other estimates varied. A
district official in the town of
Gunungsitoli said about 300
had died there, while Indone-
sia’s information minister said
between 100 and 200 had died.

OPEN HOUSE

High Point Regional Health
System will host a public open
house 1:30-3 p.m. Sunday for
The Women’s Center on the
fifth floor of the hospital.

For more information, call 878-
6888.

‘You always have
to take small
steps before you
take large steps.’

Sue Hunter
Council member

munity and economic devel-
opment begins with down-
town development,” Alexan-
der said.

He said development in a
downtown area provides op-
portunities for economic de-

Renovated unit
opens Monday

MODEL, 2A

AT A GLANCE

The city of Shelby, located
in Cleveland County,
started their
revitalization with the
city’s court square.

A special tax district in
downtown also was
created to help fund
revitalization work.

Indonesian vice president says toll may hit 2,000
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Jeffrey S.
Miller, president
and CEO of High
Point Regional
Health System,
has been award-
ed the North Car-
olina Hospital
Association's
2005 Distin-
guished Service
Award.

The award is
given each year
to a hospital
chief executive
and honors the
individual's ser-
vice to his or her
institution, the
health care field
and the associa-
tion. Miller re-
ceived the award
July 21 at the as-
sociation sum-
mer meeting in
Hilton Head, S.C.
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High Point firefighter prepares to enter the burning house at 736 Montlieu Ave. No one was home at the time of the blaze.

Fire guts home
BY NICK G. MAHERAS

ENTERPRISE STAFF WRITER

HIGH POINT – High Point firefighters bat-
tled a blaze that gutted a one-story house
on Montlieu Avenue Sunday afternoon.

Three High Point Fire Department lad-
der trucks and a pumper answered a 3:26
p.m. call to 736 Montlieu Ave., where they
found flames and smoke shooting from
the top of the vinyl-sided residence.

The blaze was under control within an
h o u r.

Owners James and Odessa Wright and
Mary and James Wells were not home
when the fire broke out but had all re-
turned by Sunday evening.

As she watched firefighters complete
their work, Odessa Wright said she left
home at 7 a.m., and her husband and
brother left at 2:15 p.m.

“I didn’t know about it until I pulled
up,” she said. “I thought somebody had
died.”

The fire was ruled accidental and likely
was caused by a lamp on a table that ei-
ther fell over or was knocked over, accord-
ing to Battalion Chief M.T. Reid.

James Brown was driving by when he
saw the house on fire. Two other men, also
riding by, stopped to help Brown see if
anyone was in the house.

“We saw the van in the back yard, so we
figured somebody was in there,” he said.
“We broke the front door down, and
smoke just poured out. We couldn’t get in
there. We went around the side and saw
flames coming out of the window.”

Next-door neighbor JimBobb Manning
said he tried to get in the rear of the resi-
dence. “I hit the door, and it came open,”
he said. “When I started crawling low, a

lot of fire started shooting out the top, so I
backed up.”

The Wrights and Wellses will stay with
Zula Shaw, their godmother who lives
next door at 734 Montlieu Ave. Odessa
Wright said the house is probably a total
loss and that she has insurance. She
hoped to be able to salvage a few items.

Before her neighbors returned, Shaw
had stood on the porch watching and wor-
rying whether they were still in the house.

“I’m their godmother,” she said. “I
talked to James (Wright) this morning, be-
cause he was at church.

“He can’t see good, and that’s what I was
worried about.”

Staff writer Vicki Knopfler contributed to
this story.

nmaheras@hpe.com | 888-3534
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Detective Kim Rieson sorts
through a stack of counter-
feit goods at the High Point
Police Department.

Clothes,
CDs top
copycat
items

BY PAT KIMBROUGH
ENTERPRISE STAFF WRITER

HIGH POINT – Counterfeit
products can be found virtu-
ally all over the world and
for every type of retail item.

According to the Inter-
national AntiCounterfeit-
ing Coalition, a Washing-
ton, D.C.-based organiza-
tion that represents the in-
terests of companies con-
cerned with product pira-
cy and counterfeiting, the
manufacture of fake goods
is an industry unto itself.

High Point police have
found that counterfeit
products they’ve seized
come from places such as
New York, China, Hong
Kong and Korea, according
to Detective Kim Rieson.

Besides clothes, investi-
gators are seeing increas-
ing numbers of seizures of
pirated CDs and DVDs.

Among the most popular
knock-off items circulat-
ing locally are sports jer-
seys and luxury apparel
products bearing brand
names such as Louis Vuit-
ton, Rieson said.

pkimbrough@hpe.com | 888-3531

BY PAT KIMBROUGH
ENTERPRISE STAFF WRITER

HIGH POINT – At first
glance, there might not ap-
pear to be anything unusu-
al about the handbag.

A Louis Vuitton tag is at-
tached, and the design in-
corporates the company’s
logo, which fashion enthu-
siasts covet.

The price tag, however,
is a red flag: $250 for a
product that normally
sells for $600 to $800.

The item is one of hun-
dreds of counterfeit goods
High Point police have
seized over the past year.

“You take a risk by buy-
ing stuff out of the back of
somebody’s truck who
drives up and says, ‘Hey,
I’ve got legit stuff,’ ” said
Detective Kim Rieson,
who works for the proper-
ty crimes unit and special-

Total loss

FAKES, 2A

Lawyer requests FedEx hearing
BY PAUL B. JOHNSON

ENTERPRISE STAFF WRITER

TRIAD – An attorney repre-
senting opponents of the
FedEx Corp. cargo hub said he
expects to have a hearing be-
fore a judge this fall on the last
legal challenge to the project.

Attorney David Clark of
Greensboro said he’s asked the
hearing to take place in Octo-
ber before a Superior Court
judge. Clark is representing the
Alliance for Legal Action oppo-

sition group, which is challeng-
ing a water-quality variance
granted for the project more
than two years ago by a state
environmental commission.

The variance was part of a
5½-year environmental re-
view of the project by federal,
state and local agencies.

FedEx is scheduled to open its
fifth national cargo hub at Pied-
mont Triad International Airport
by the middle of 2009. Grading
work started in early 2004.

Clark said Friday that he

wants to have the hearing before
a Wake County Superior Court
judge “as soon as possible” dur-
ing the court term in October.
The hearing would be in Raleigh
because it involves an action by
a state commission.

Both Clark and attorneys for
the Piedmont Triad Airport Au-
thority have filed legal briefs
this year with the court. Clark
argues that the N.C. Environ-
mental Management Commis-
sion’s decision to grant the vari-
ance will cause irreparable en-

vironmental damage, while at-
torneys for the airport contend
that the commission followed
proper procedure in granting
the variance and that no envi-
ronmental damage will occur.

Grading crews already have
moved between 3 million and 4
million cubic yards of earth at
the project site. FedEx is
scheduled to begin construc-
tion on its $300 million hub
building in June 2006.
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BIG BUSINESS

The United
States ice cream
industry gener-
ates about $20
billion in annual
sales and pro-
vides jobs for
thousands of citi-
zens.

About 9 per-
cent of all the
milk produced by
U.S. dairy farm-
ers is used to pro-
duce ice cream,
contributing sig-
nificantly to the
economic well-
being of the na-
tion’s dairy in-
d u s t r y.
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DO YOU KNOW?

Q: How much
ice cream is pro-
duced in the Unit-
ed States?

A: In 2001, 1.6
billion gallons of
ice cream or 23
quarts per person
were produced.
Source:International Ice
Cream Association, 2002

Q: How much
ice cream do peo-
ple eat a year?

A: The average
American eats
around 45 pints
(5.63 gallons) of
ice cream each
year, more than
any other nation-
ality. (Assumes all
ice cream pro-
duced is con-
sumed)

Q: What is the
number-one ice
cream flavor in
the United
States?

A: Va n i l l a
(Source: Eating It Up; Ice
Cream Sales and Usage
Trends, 2001, Internation-
al Dairy Foods Associa-
tion)

Q: What are
the top five ice
cream flavors in
the United
States?

A: The top five
flavors are vanilla,
chocolate, vanilla
/chocolate, fruit,
and cookies and
cream.
Source: Eating It Up; Ice
Cream Sales and Usage
Trends, 2001, Internation-
al Dairy Foods Association

Here’s the

BY ERICA KINNAIRD
ENTERPRISE STAFF WRITER

HIGH POINT – It’s sweltering outside – so hot
that you decide to stop by a local ice cream shop
to cool off.

You begin to look through the frosted window,
peering at the dozens of colors and varieties of ice
cream. You scan over the blue raspberry, mint
chocolate chip, even bubblegum, and you see the
ones mixed with cookies, cake and chocolate.

Then it hits you.
“I must have that one,” you say, pointing to the

classic vanilla.
Oftentimes, it’s not that

easy. And you can no longer
bank on asking for “the
most popular” flavor –
especially in High Point,
where there’s no clear
f avorite.

At Mayberry Ice Cream
Restaurant, Alexis Pegues –
who points out that she’s
“almost 7” – scans the
fl avo r s.

While her favorite is
vanilla, this particular day,
she says she’s going to be
b r ave.

“That one,” she says,
pointing to the multicolored
Superman sherbet.

With an appetite bigger than her stomach, she
tells her dad, Shelby, that she would like four
s c o o p s.

But she settles for one.
“It looks delicious!” Alexis says.
When she’s not being brave trying new flavors,

she likes to top her vanilla sundae with caramel,
and her dad, whose favorite flavor is butter
pecan, enjoys sundaes topped with the works –
fudge, nuts and caramel.

He even stirs the mixture up until it is soupy.
And Bill Hylton, who visits Mayberry

regularly, arrives for his usual.
“Cherry vanilla,” he says. “I used to eat black

cherry, but I switched to cherry vanilla.”
When he partakes in the banana split special –

which Mayberry has four times a year – “I usually
get it with walnuts and hot fudge,” Hylton says.

A lifelong ice cream eater, he used to get ice
cream across the street at Lindale Dairy, and he
lives for his ice-cold treat.

“You can’t eat too much ice cream,” he says.
Donna Span, manager at Mayberry, is not

surprised when she has repeat customers such as
Hylton throughout the year.

“Mayberry is like an icon,” she says. “We do a
terrific scoop business ... especially on Sunday
nights. It’s standing room only.”

Span says business increases when the
restaurant offers its banana split specials.

“People come from miles away to buy them,”
Span says.

When asked to name customers’ favorite
flavors, she mentioned butter pecan, strawberry
and chocolate.

“We sell a lot of vanilla, too, but the bulk of it
comes with sundaes,” she says.

If you’re looking for a departure from sundaes
and hard-scoop ice cream, Carvel has the bases
c ove re d .

While the ice cream shop specializes in ice
cream cakes, its cold treats are made fresh daily –

Ice cream works
wonders when

temperatures soar

DON DAVIS JR. | HPE

Alexis Pegues, who says vanilla is her favorite flavor, peruses the selection of ice cream at Mayberry.

DON DAVIS JR. | HPE

Bill Hylton has switched his favorite flavor from black cherry to cherry vanilla.

SCOOP, 2C

DON DAVIS JR. | HPE

Will Smith applies colorful sprinkles to a customer’s order at
Mayberry Ice Cream Restaurant.

‘We do a terrific
scoop business ...
especially on
Sunday nights. It’s
standing room
o n l y. ’

Donna Span
Manager, Mayberry
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Gerald Fox, as-
sociate professor
of business and
economics at
High Point Uni-
versity, present-
ed a paper at
the Academy of
Economics and
Finance meeting
that has been ac-
cepted for publi-
cation in the
group’s “Papers
and Proceed-
ings” volume
that will be dis-
tributed in mid-
N o v e m b e r.

His research
studied dynamic
aggregate sup-
ply and demand
in terms of eco-
nomic growth
and inflation.
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Hype 4 Life to run through summer
BY KATISHA HAYES

ENTERPRISE STAFF WRITER

HIGH POINT – The Macedonia
Family Resource Center will
extend its Hype 4 Life program
throughout the summer.

Communities in Schools will
use a grant from the Allstate
Foundation to fund a summer
session of Hype 4 Life, a nation-
al life skills training program
that focuses on promoting uni-
ty, diversity and teamwork.

The Greensboro-based initia-
tive, championed by Arlicia
Campbell, held programming
throughout the school year and

will extend activities through
August. The activities will give
youth in the Macedonia area an
outlet for the summer months.

“We’ve found that a lot of kids
need an outlet, instead of sit-
ting at home, not doing any-
thing. These kids are not being
exposed during the summer
and we wanted to give them
something to do,” said Marjorie
Rorie, director of community
and partnership development
for Communities in Schools.

Rorie said the summer program
will mix fun and excitement while
teaching youth valuable life skills
through character education ac-

tivities – from field trips to the for-
mation of a step team.

“I really like the whole pro-
cess of creating and building
character with the kids. It cre-
ates leaders, and we have found
several schools where it actual-
ly reduces the amount of juve-
nile delinquency and cuts down
on kids joining gangs,” Gwen
Lampkin-McDaniel, an Allstate
spokeswoman, said of the pro-
gram upon awarding the grant
to CIS in February.

Emma Grady knows the value
of such a program. Her grand-
daughter, Jacquitia Moore, a stu-
dent at Southwest Middle

School, learned of the program
while attending a church service
and immediately took an inter-
est. And so did grandmother.

“We both got excited about
it,” Grady said.

Jacquitia joined Hype 4 Life
last August and will continue
with the program this summer.

Grady says the program culti-
vates youth by providing men-
tors that support and encourage
adolescents. Having an outlet for
them to discuss issues that may
arise is a beneficial component
of the program, Grady said.

khayes@hpe.com | 888-3657

AT A GLANCE

Hype 4 Life will kick off a
summer character education
program at Macedonia
Family Resource Center
noon to 2 p.m. Saturday
through Aug. 27.

The center is located at 401
Lake Ave.

For more information, call
Hype 4 Life at 707-7592 or
the center at 883-0300.

From High Point’s Veterans Memorial dedication
to Thomasville’s parade, Triad residents honored

soldiers from the past, present and future.

BY NICK MAHERAS
ENTERPRISE STAFF WRITER

HIGH POINT – A military helicopter buzzed
over the heads of several hundred High
Pointers gathered in the city’s center Mon-
d ay.

The Fort Bragg Army Brass Band played
the national anthem, and the Pope Air Force
Base Honor Guard presented colors at the
Veterans Memorial Dedication.

Prominent leaders such as Sen. Richard
Burr, R-N.C., and U.S. Rep. Howard Coble, R-
6th, spoke to the crowd that gathered to dedi-
cate the Veterans Memorial donated to the
city of High Point by the Rotary Club of High
Po i n t .

Mayor Pro Tem Latimer Alexander read a
proclamation from Mayor Becky Smothers
welcoming the gift of the memorial, built be-
side the relocated Doughboy memorial stat-
ue at Main and High streets.

Several speakers praised Nicholas Ruden,
a student at Hayworth Academy, who first
had the vision for the monument and
worked to bring it to reality. Ruden also de-
signed the monument, which features 148
stone pavers inscribed with names of hon-
ored veterans.

The monument also is part of Rotary Inter-

City unveils memorial

DANIELLE LOVELL | HPE
Craig Kiziah looks at the newly unveiled Veterans Memorial monument Monday evening in High Point.

Hundreds line streets for Thomasville parade

SONNY HEDGECOCK | HPE
Holding a flag high in the air, this soldier brings up the
end of Thomasville’s Memorial Day parade.

SONNY HEDGECOCK | HPE
Roger Bryant, Thomasville city manager, passes out flags to
Davis McMahon, 3.

BY NICK MAHERAS
ENTERPRISE STAFF WRITER

THOMASVILLE – A parade,
cookout, parachute teams
and military dignitaries
highlighted Thomasville’s
Memorial Day Freedom
Celebration Monday.

Hundreds of Thomasville
residents waved American
flags along both sides of
Salem Street as the parade
marched past toward Veter-
ans Memorial Park, where
wreaths were laid on the
graves of Thomasville’s fall-
en warriors.

Joe B. Small of Archdale
wouldn’t have missed the pa-
rade for anything, because
his son, Joe W. Small, an
Iraqi war veteran, was in it.

“I’m here to support my
son,” Small said. “He’s
come home from Iraq, and
I’m happy he’s home. I sup-
port all of them (troops) –
every one of them.”

His son is assigned to the
113th Battalion of the U.S.
Army National Guard Unit

stationed in High Point.
Small said his son served as
a guard at a military prison
during his 10-month tour of
duty in Iraq.

Mearl Collins of Thomas-
ville and his wife, Jean,
said they’re glad their city
honored veterans that way.

“Look what they have
done for us,” Mearl Collins
said. “We wouldn’t even be
standing here if it wasn’t
for them.”

Jean Collins said she ap-
preciated the Thomasville
Memorial Day celebration.
“I think there’s times we for-

get the meaning of Memorial
Day and some of these (veter-
ans) holidays,” she said.

Barry Vermillion of Arch-
dale came to Thomasville
especially to honor Ameri-
can military veterans.

“We need to honor the
United States military peo-

ple, past, present and fu-
ture,” he said. “It’s a great
way to show our support
for the men that fought
and died for the freedom of
this country, because free-
dom is not free.”

nmaheras@hpe.com | 888-3534
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More photos of High Point and Thomasville
celebrations. 6B
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‘We wouldn’t
even be standing
here if it wasn’t
for them.’

Mearl Collins
Thomasville resident

Design
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don’t

change 

Design that 

stays with the

basics is bound

to succeed
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on Design
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A consistent look gives your readers a face 
they’ll recognize—and become comfortable 
with—over time.
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